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UNCOMFORTABLE COMMUNITY CONVERSATIONS 
Brought to you by the company that loves to make it weird.

Change only happens when you're willing to talk about the uncomfortable,
which is something we've kind of made a career of.

Uncomfortable Community Conversations are quarterly events where we
tackle what some would say is the hard or taboo stuff - equality, diversity,
inclusion. We host 50-60 people in our Learning Hub at 8THIRTYFOUR; there are
drinks, real conversations, and we stop being nice and start getting real.

You can sit around and complain about the way things are, or you can do
something to change it; we've chosen the latter.

Get Uncomfortable with Us

When you partner with Uncomfortable Community Conversations, you're
aligning your brand with a room full of engaged, values-driven business owners
and community leaders who showed up because they actually care about
making things better.

You get association with 8THIRTYFOUR's 19-year reputation for straight talk,
access to a curated and engaged audience, content that lives beyond the
event through social media and photo recaps, and the credibility that comes
with being part of something that actually matters.

Partnership Levels

REBEL | $750

Listed on all event materials
Social media recognition before and after
the event across Instagram, LinkedIn, and
Facebook
Access to event photography for your own
use
Attendee introductions



INSTIGATOR | $1,500

Logo featured on event promotional materials and signage
Named recognition in pre-event email communications
Your name on something tangible at the event—napkins, bar signage, or
table cards
Personal introduction to attendees by our team during networking
Opportunity to provide resources or materials at the event with our
approval
Post-event debrief call with our team to share themes, insights, and what
we heard in the room

TROUBLEMAKER | $2,500 
Covers two events. Limited to two partners.

Everything in Instigator for both events, plus:
Logo placement as a Presenting Partner on all materials
Recognition by name during opening remarks at each event
Input on future conversation topics—we want to know what you're hearing
and what our community needs
First right of refusal for future Troublemaker partnerships
Featured in post-event content, including blog recaps and LinkedIn
takeaways, woven in naturally as a partner who made it happen

Not every company is the right fit, and that's the point.

We partner with organizations that actually align with what we're doing. That
means you have a demonstrated commitment to the communities we serve,
you offer something relevant to the conversation beyond just a logo, you're
comfortable being uncomfortable, and you understand that talk is cheap and
actions count.

We reserve the right to decline partnerships that don't serve our mission or
audience. If that's a dealbreaker for you, we're probably not the right fit
anyway.

Who We’re Looking For

READY TO GET UNCOMFORTABLE? 
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